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Ragged Dick 
went looking 
for a fortune. 
If you find this 
first edition of 
Ragged Dick 
you will find 
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Editor's Corner 


NOTE TO ADVERTISERS 

Unless specifically indicated on lists of Book 
Wants sent to AB, all ads are inserted only 
once. In the case of difficult items or specialties 
which are to be repeated in successive issues, 
please indicate prominently at head of list how 
many times you wish it run in AB, or “Lf.*' 
(till-forhid standing ads). For best results. 


accompany your ads and listings in the AB 
Bookman's Yearbook with “t.f.” display and 
classified ads in AB Weekly. 

NOTE TO QUOTERS 

Advertisers with display and standing ads— 
much as we love them!—-do not advertise for 
love of AB, but because they urgently need the 
items. It will pay quoters to quote fully and 
mercifully at all times. The more books that 
are moved, the more activity in the trade, the 
better for us all in our common goal; getting 
the right book to the right party at the right 
time at the right price. SMM 


j | I am enclosing copy for a display ad in ANTIQUARIAN BOOKMAN 

Full page (5x8 in.) $45_ Quarter page (2)4x4 in.) $12.50_ 

Half page (5x4 in.) $25__ Per Col. Inch (2)4x1 in.) $ 3.50_ 

(Discounts of 10,15 & 25% for 12, 24 and 48 consecutive 
insertions of the same copy apply to above display ads) 


j j Run the following display ad of _ _ —(inches) --(page) 

for_consecutive issues at the rate Of_each time 

for-.times every other week at the rate of-each time 

for._times once a month at the rate of_each time 

(I will be billed once a month at end of month). Use separate sheet for copy. 
(It is understood that I can change copy as often as I require). 


□ I am enclosing copy for a full page of Books Wanted (or For Sale-) in AB at 

the rate of $20.00 a full page (about 140 lines with special head). 

Note: Copy should be typed or legibly printed. Author’s name first. Title, Year and 
Publisher, if known. Use separate sheet, one side only. 

Author Title Publisher and/or Edition No. of Copies 


□ Run the following “standing ad" in the CLASSIFIED SECTION OF BOOKS 
WANTED until otherwise notified by me. The rate is 15c a line (there are about 
40 typewriter characters to a line). I will be billed once a month at end of month. 


(Use separate sheet for copy) 


□ I am enclosing copy for the Books Wanted (or For Sale-) columns of AB at 

the subscriber rate of 15c a line. (Name and address of advertiser must be same 
as on subscription, or non-subscriber rates will be charged). 

(NOTE: RATES ON THIS PAGE ARE TO BOOKSELLERS-SUBSCRIBERS ONLY!) 


IMPORTANT N&TE: THIS IS A DOUBLE NUMBER COMBINING 
ISSUES OF JULY 6 & JULY 13 (INDEPENDENCE DAY HOLIDAY) 
THE NEXT AB WILL BE JULY 20, WITH REGULAR DEADLINE 
OF FRIDAY 8 AM, JULY 10. (PLEASE SEND EARLY COPY!) 


XXIV, 1 
XXIV, 2 


Antiquarian Bookman: The Specialist Book Trade Weekly, Box 1100, Newark 1, N.J. 
Subscription rate $8 year. First Class $20. Air Mail $30. Canadian & Foreign $9. 
Single copy 35c. Special Issues $1. Yearbook $4.50 cloth, $3 paper (Free with sub). 
Ed. & Pub. Sol. M. Malkin, Associate Ed. Mary Ann Malkin, Office Mgr . Beth B. Karrel 






















A CHECKLIST OF HORATIO ALGER, JR. 


Morton S. Enslin 


I The compiler has been a “lifelong Alger ad¬ 
dict ”, having collected Algers for 50 years. A 
graduate of Harvard, he was professor of New 
Testament at the Crozer Theological Seminary 
(Chester, Pa) for 30 years , and is at present 
professor of Biblical languages and literature 
at the Theological School of St Lawrence Uni¬ 
versity (Canton, NY). He is now at work on a 
definitive life of Alger and hopes to complete 
it after his retirement ] 

ALGER STORY 

There are plenty of people collecting Alger 
books today although apparently many book¬ 
sellers don’t know it or minimize its possibil¬ 
ities. A lot of fathers, vainly hoping to lure 
their youngsters from Space Cadet and the 
comics, descend on the shelves of the shops 
that have a few Algers displayed and buy them 
indiscriminately. When the collector comes in 
on his visit to town, he is usually told: “No, 
I haven’t got any now, but I had a bunch last 
week” or “Yeah, I have a few reading copies, 
but nothing you’d want.” When you ask him 
why he doesn’t advertise for them, since he 
has your want list, he is either a bit vague or 
gives it to you straight: “It costs money to ad¬ 
vertise and it wouldn’t be worth it.” But for 
some of the titles it would be, and plenty. 
When you get to know the dealer a bit bet¬ 
ter, he’ll usually get around to confessing that 
he really does not know very much about the 
various editions and so he prefers to pick up 
whatever cheap copies he can get for a quarter 
a piece and sell them for fifty cents to a dol¬ 
lar, depending on their condition. And again 
and again I have been asked: “Why don’t 
you give us a bibliography which we can 
really use?” 

The list appended to Herbert Mayes’ Alger: 
A Biography without a Hero , is, like the book 
itself, utterly unreliable, simply a string of 
titles, many of which are purely imaginary, 
others duplicates, and all with no indication 
of edition or date. The real collector, sooner or 
later, wants real firsts, and procuring them 
today is no easy task, even when his purse is 
long. Judicious ads bring plenty of responses 
from people who have a few tucked away and 
who have gained the impression that any Alger 
book is a collector’s item, worth very large 
money. So they offer Donohues, New York 
Book Co’s ten-centers, Hursts, and an occasional 
Winston, and are deeply pained when their 
treasures are not desired. And many collect¬ 
ors, at the start, don’t know the difference 
either, as is evident by the prices which a few 
dealers ask, and get, for copies of the above- 
mentioned junk. The crisper the binding, the 
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Frontispiece to some of the Alger reissues 


better the trade. Before long they learn that 
in the early days of Alger’s writing A. K. Lor- 
ing published many of his books, including 

RAGGED DICK, TATTERED TOM, and PHIL 
THE FIDDLER. Then they will be sure, as 
many booksellers still are, that any Loring is 
a first. Alas, most of Loring’s were reissued and 
reprinted, often from the same plates, quanti¬ 
ties of times. And the best reissue is of little 
value to the real collector, save as material for 
a trade. But how tell a first from a reissue, 
since only a few of the earlier titles, like 
FRANK’S CAMPAIGN or RAGGED DICK, 
carry a date on the title page? Well, if the 
book was published before 1871—and the 
date of copyright will show that—it must bear 
the address “319 Washington Street, Boston.” 
If it carries “Washington and Bromfield,” it 
was printed after 1870, for Loring moved then. 
But even then he must examine for other clues, 
and the list of other Alger titles, already in 
print or pending, which Loring volumes regu- 
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larly carry, is very valuable. If it lists titles 
as already available in a book first published 
before some of them were published, you know 
you have a reissue. Only a week ago I finally 
got a first of STRONG AND STEADY. My 
Loring, an excellent copy, obviously was a 
second printing in the following year, as the 
telltale list made painfully sure. I’ll bet I could 
have disposed of it as a first, but being an 
honest man, even though an avid collector, I 
swapped it, with a first of TRY AND TRUST 
as bonus, to another collector not quite as 
hipped on firsts as I have become. 

A few Lorings are really tough. RAGGED 
DICK, thanks to Mr. Grolier, is traditionally 
rare, although I have two firsts and have picked 
up two more for brother collectors. But there 
are still several Lorings which I lack, although 
1 do have SEEKING HIS FORTUNE, as most 
of my friends do not. Of course, TIMOTHY 
CRUMP’S WARD, which was published 
anonymously and subsequently slightly rewrit¬ 
ten as JACK’S WARD, is out of this world. 
Although it appeared in two editions, I know 
of but two copies, one of each edition, and I 
understand that one of those is imperfect. Sev¬ 
eral times I’ve been told: “A couple of years 
ago I was offered a copy of that, but I didn’t 
believe it was an Alger, although the guy said 
it was, and so I let it slip. Too bad, ain’t it?” 
or, “I know a man who says he has a copy. I 
offered him good money, but he thought his 
kid might want to read it.” I try to smile and 
keep on my search. I’ll eventually pick up a 
copy in a junk shop for a dime or have to pay 
through the nose. But that is all a part of 
the fun of collecting. It would lose its charm 
if it were too easy. 

But there are others just as tough, though 
less glamorized, as the TIMOTHY. These 
are the fourteen paperbacks—all real firsts— 
put out by Burt, Munsey, and the flash-in-the- 
pan United States Book Company. Five Burt’s 
Boys’ Home Library, three Munsey’s Popular 
Series for Boys and Girls, six United States 
Book Co’s Leather-Clad Tales. Those are 
tough. After fifty years I have only six of them. 
I picked one of these up on a Cape Cod dump 
a couple of years ago, a duplicate of it in a 
junk shop not fifteen miles away. That seemed 
to suggest there must be others tucked away 
in attics, and, knowing Cape Codders, I thought 
that a few judicious ads in local papers, in¬ 
dicating the existence of a man ready to pay 
good money for such trash, might bring results. 
It didn’t although I got the offer of a large 
number of “cheaper Burts.” Of course, there 
are many people who would prefer them, not 
to mention the really tony Burts, which grad¬ 
ually replaced the earlier 25-cent paperbacks. 
I wouldn’t. And then, while there are still 
thousands of Street & Smith paperbacks— 
even their Medal Library—still available, one 
of the latest of these, Medal Library #555 is 
every bit as tough to run down as is TIMOTHY. 
It is almost certainly, believe it or not, the real 
first of ROBERT COVERDALE’S STRUG¬ 
GLE, which had appeared serially at least 
thirty years earlier, and which is not at all 
difficult to get in a hard-cover reissue. Not yet 


have I seen a copy or heard of anyone having 
one. 

Alger also wrote several serials under the 
name of Arthur. Lee Putnam, apparently at 
the instance of the cagey Frank Munsey, who 
did not want two serials under the same by¬ 
line in the same issue of his Argosy. A few of 
these appeared in book form under this pseu¬ 
donym but were subsequently shifted to Alger. 
He also wrote at least two stories under the 
name of Arthur Hamilton. In fact, the first 
appearance of RALPH RAYMOND’S HEIR 
was under this pseudonym, and this is another 
of the toughest climbs on the collector’s traiL 
An axiom for every seasoned Alger collector is: 
Grab any Putnam or Hamilton item you can 
find! 

Yesterday’s mail brought me a “genuine 
First” of THE ERRAND BOY from an ex¬ 
perienced and usually accurate dealer. But, alas, 
it wasn’t. It should have been the Burt paper¬ 
back, No. 14. Instead it was a nice hard-cover 
reissue from the same plates, and of which 
I have three copies. When I sent my check for 
the volume, I had specified what the first really 
was. So back it went. This happens again and 
again. Too often dealers just don’t know. 

Hence the need of a reliable and usable bib¬ 
liography. Frank Gruber prepared a peach ten 
years ago [Nov 13, 1948 AB]. It was a godsend 
to collectors as well as dealers. In the interim 
we have learned a bit more about a few titles, 
and now a few alterations can be made. Also, 
it seems to me, more useful for the ordinary 
collector and dealer to have the list alphabetized 
instead of arranged by year of first publica¬ 
tion and to contain, in addition to the original 
issue titles, all the titles which were actually 
used, not merely projected, which subsequent 
publishers of Alger made use of. Not only does 
such a list make instantly clear which are, 
which are not “reissue titles,” but it will en¬ 
able the collector to know what reissue titles 
he still needs to have a really complete set, 
for naturally he will want a copy of every 
title, even if it is only a New York Book Co’s 
hard-cover ten-center. To make it clearer I am 
setting the original book titles in caps, all re¬ 
issue titles in caps and lower case, although 
many of these latter were the titles used in 
the earlier serials and in some case have proved 
to be the far more common book titles, as, for 
example, TOM THE BOOTBLACK or DAN 
THE NEWSBOY. A “(d)” after the date of 
the first edition indicates that such date is 
actually shown at the bottom of the title page, 
unforunately true in but a few cases. I have 
swelled Mr. Gruber’s list from 117 to 118. 
SILAS SNOBDEN’S OFFICE BOY did ap¬ 
pear in separate book form, I am convinced, 
although as yet I have not been able to turn 
up a copy. And, of course, the collector wants 
serials too. So here is the list. It probably is 
not perfect, but it is the best that I can provide 
after fifty years of devotion to an author who 
added much to the joys of childhood. Sure I 
read the books as well as collect them. I know 
most of them by heart, but they never seem to 
lose their charm. I shall start another this 
evening. 
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ALGER CHECKLIST 

ABRAHAM LINCOLN, THE BACKWOODS 
BOY 

J. R. Anderson & H. S. Allen, 1883(d). 

ADRIFT IN NEW YORK 
Three choices, depending upon what you con¬ 
sider a book. 

(1) Earliest printing was a two-part Supple¬ 
ment to Comfort Magazine, 1902. 

(2) Brave & Bold Weekly #45 (Oct. 31, 1903). 

(3) Street & Smith’s Medal Library #243 
(Jan. 29, 1904). 

(Gruber ascribes it to Porter & Coates, 1889; 
I can find no justification for this.) 

ADRIFT IN THE CITY 
Porter & Coates, 1895. 

Serialized in New York Weekly, 1887, under 
the title “Oliver the Outcast.” 

AJ).T 79 (Putnam) 

This serial title was copyrighted by United 
States Book Co., 1892, but apparently was not 
published by them or ever published under this 
title. Instead it first appeared in book form 
as MARK MASON’S VICTORY ( q.v .) and 
under the by-line Alger. 

Adventures of a New York Telegraph Boy 
A reissue title of NUMBER 91. 

Adventures of a Telegraph Boy 
A reissue title of NUMBER 91. 

Andy Gordon 

Reissue title of FORGING AHEAD. 

ANDY GRANT’S PLUCK 
Henry T. Coates, 1902. 

Serialized in Argosy, 1895. 

Backwoods Boy, The 

See ABRAHAM LINCOLN, THE BACK- 
WOOD BOY. 

Ben Barclay’s Courage 

A reissue title of THE STORE BOY in Brave 
& Bold Series #105 (Dec. 24, 1904). 

BEN BRUCE 
Burt, 1901. 

This was serialized in Argosy, 1892, under 
Arthur Lee Putnam, and was copyrighted in 
1893 by U. S. Book Co. but apparently never 
published by them. 

BEN LOGAN’S TRIUMPH 
Cupples & Leon, 1908. 

In the publisher’s blurb it is stated: “This story 
was penned by Mr. Alger some years before 
his death, but has never appeared in book 
form.” This is one of the eleven posthumous 
“Algers'* written in large part by Edward 
Stratemeyer’s mill, under the name Arthur M. 
Winfield, but with Alger regularly appearing 
on title page and cover. 

BEN’S NUGGET 
Porter & Coates, 1882. 

BEN THE LUGGAGE BOY 
Loring, 1870. 

BERNARD BROOKS* ADVENTURES 
Burt, 1903. 

Serialized in Argosy, 1893, as “A Bad Lot” 
(Arthur Lee Putnam). 

The spelling BROOK’S on the cover is a slip. 
The hero’s name is Brooks; the notice of copy¬ 
right reads “Bernard Brooks’ Adventure” (sic). 
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BERTHA’S CHRISTMAS VISION 
Brown, Bazin & Co., 1856(d). 

Alger’s first book. “Dedicated to my Mother.” 
Difficult but not impossible. 

BOB BURTON 
Porter & Coates, 1888. 

Serialized in Golden Argosy, 1886-87. 

Bob Burton’s Luck 

A possible variant title of BOB BURTON. In 
the U.S. Catalogue, 1902, is the entry: 

“Bob Burton 75c Coates 

Bob Burton’s Luck 81-25 People.” 

Both Sides of the Continent 
Reissue title of MARK STANTON. The earliest 
appearance under this title is Street & Smith’s 
Medal #78 (1900). 

BOUND TO RISE 
Loring, 1873. 

Serialized in Young Israel, 1873, under the 
title, “Live and Learn.” This serial title ap¬ 
peared as the anticipated title in Loring’s ad¬ 
vertisements of books in press, but the book 
appeared as BOUND TO RISE. 

BOY’S FORTUNE, A 
H. T. Coates, 1898(d). 

Serialized in Good News, 1893. 

BRAVE AND BOLD 
Loring, 1874. 

Serialized in New York Weekly (date ?). 

Cash Boy, The 

Reissue title of FRANK FOWLER. 

CHARLIE CODMAN’S CRUISE 
Loring, 1867(d). 

This volume, unlike most Lorings, carries the 
date on the title page. It must have appeared 
very early in 1867, as it is favorably noticed 
in the January 1867, issue of Student and 
Schoolmate. It was copyrighted in 1866. 

CHESTER RAND 
H. T. Coates, 1903(d). 

Serialized in Argosy, 1892. 

Cousin’s Conspiracy, A 

Reissue title of THE YOUNG BANK MES¬ 
SENGER. 

DAN THE DETECTIVE 
G. W. Carleton & Co., 1884(d). (American Cata¬ 
logue lists it 1883). 

Serialized in New York Weekly, 1880. Very rare. 
Dan the Newsboy 

Reissue title of DAN THE DETECTIVE. 
DEAN DUNHAM 

U. S. Book Co., 1891, Leather-Clad Tales, No. 
32 (paper). 

Serialized in Golden Argosy, 1888. 

DEBT OF HONOR, A 
Burt, 1900. 

Serialized in Argosy, 1891. 

DIGGING FOR GOLD 
Porter & Coates, 1892. 

Serialized in Argosy, 1891. 

Disagreeable Woman 

This volume, apparently to be credited to Julian 
Starr, although occasionally attributed to Alger, 
was published by G. W. Dillingham in 1895. 

District Telegraph Boy, The 

Variant title for THE TELEGRAPH BOY. 
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DO AND DARE 
Porter & Coates, 1884. 

Serialized in Golden Argosy, 1882-83. 

Driven from Home 

Reissue title of THE ODDS AGAINST HIM. 

ERIE TRAIN BOY, THE 

U. S. Book Co., 1890 (1891), Leather-Clad 

Tales, No. 26 (paper). 

Serialized in Argosy, 1890. The date of publi¬ 
cation is uncertain. The U. S. Book Co's copy¬ 
right is 1891; it was Munsey who copyrighted 
it for the Argosy in 1890. 

ERRAND BOY, THE 

Burt, 1888, Boys* Home Library No. 14 (paper). 
Serialized in New York Weekly, 1883. 

FACING THE WORLD 
Porter & Coates, 1893. 

Serialized in Golden Argosy, 1885. This book 
is not to be confused with the one which ap¬ 
peared in serial form in Young Israel under 
this title but which appeared in book form as 
SHIFTING FOR HIMSELF. By an interesting 
printing error in the U. S. Catalogue Supple¬ 
ment (1902-05), this appears as “Fairy in the 
Wold,” a title which collectors need not strive 
to obtain. 

FALLING IN WITH FORTUNE 
Mershon Co., 1900. 

“completed by Arthur M. Winfield.” 

FAME AND FORTUNE 
Loring, 1868. 

Serialized in Student and Schoolmate, 1868. 

FINDING A FORTUNE 
Penn Publ. Co., 1904(d). 

Serialized twice in Golden Days, 1882 and 1899, 
under the title “The Tin Box.” 

$500; OR JACOB MARLOWE’S SECRET 
U. S. Book Co., 1890, Leather-Clad Tales, No. 23 
(paper). Serialized in Argosy, 1888-89. The 
book (bearing the date. May 10, 1890) was de¬ 
posited for copyright Dec. 24, 1890; the exact 
title as listed for copyright (#40572) by U. S. 
Book Co. was “$500.00.” Porter & Coates had 
listed as a forthcoming title “Five Hundred 
Dollar Legacy” as the fourth in the “Way to 
Success” series. Not only did they copyright 
the story (1891) but apparently actually printed 
an issue. It was not released by them. Instead 
the volume (typographically identical with their 
volumes and running 339 pp., in contrast to the 
Leather-Clad’s 331 pp.) appeared in the market 
prior to the end of 1892, with a title page tipped 
in reading “The Five Hundred Dollar Check,” 
and carrying the credit line “United States 
Book Company, successors to John W. Lovell 
Company.” The verso of the title page carries 
the U. S. Book Co’s copyright of 1890. The 
running heads and the cover read “The $500 
Check.” The spine carries the name of Lovell. 
My copy carries a bona fide handwritten pre¬ 
sentation inscription, dated Dec. 25, 1892, thus 
establishing the early date. Apparently due to 
some complication Porter & Coates, who had 
earlier expected to be part of the new U. S. 
Book Co., surrendered their sheets to U. S. 
Book Co., who inserted their own title page 
and thus brought out another edition, with 
slightly different title and in the “more re- 

6 


spectable” hard covers. It was subsequently 
copyrighted (1901) by Street & Smith and is¬ 
sued by them (from new plates, 304 pp.) as 
Medal Library #87, under the title “The $500 
Check”. This copy mentions the Porter & Coates 
copyright of 1891, but not the earlier one by 
U. S. Book. Among the many perplexities, in¬ 
cluding the oscillation, “$500” and “Five Hun¬ 
dred Dollars,” is the addition of the word 
“Check” to the title, which, since there is no 
slightest reference to a check in the story, seems 
only to be explained as an early fruitless at¬ 
tempt to rival the U. S. Book Co’s volume, by 
Porter & Coates, for it was under the title “The 
Five Hundred Dollar Check” that they secured 
their 1901 copyright (#23267). 

Five Hundred Dollars 

$500 Check, The 

Five Hundred Dollar Check, The 

Three variant reissue titles of $500, which see. 

FORGING AHEAD 
Penn Publ. Co., 1903(d). 

Serialized twice in Golden Days, 1881 and 
1898, under the title “Andy Gordon.” 

FRANK AND FEARLESS 
H. T. Coates, 1897(d). 

Serialized in New York Weekly, 1885. 

FRANK FOWLER 

Burt, 1887, Boys’ Home Library, No. 4 (paper). 
Serialized in New York Weekly, 1875, under 
the title “The Cash Boy.” 

FRANK HUNTER’S PERIL 
H. T. Coates, 1896. 

Serialized in New York Weekly, 1886, under 
the title “Mr. Craven’s Stepson, or Frank 
Hunter’s Peril.” 

FRANK’S CAMPAIGN 
Loring, 1864(d). 

The first of Alger’s long series of “rags to 
riches” books, and appearing four years before 
RAGGED DICK. In the first edition a closing 
paragraph begins:” . . . The Rebellion is not 
yet at an end . . .”. In later reprinting this was 
appropriately slightly recast. 

FROM CANAL BOY TO PRESIDENT 
J. R. Anderson & Co., 1881(d). 

The easiest “first” to acquire. It is always be¬ 
ing offered. 

FROM FARM BOY TO SENATOR 
Ogilvie & Co., 1882. 

Serialized in New York Weekly, 1872. The 
longest book Alger ever wrote. 

FROM FARM TO FORTUNE 
Stitt & Co., 1905(d). 

“completed by Winfield.” 

GRAND’THER BALDWIN’S THANKSGIV¬ 
ING 

Loring, 1875. 

A collection of 32 ballads, poems, and odes, 
including the often reprinted “John Maynard.” 

Grit 

Reissue title of THE YOUNG BOATMAN. 
Harry Vane 

Reissue title of IN A NEW WORLD. 

HECTOR’S INHERITANCE 
Porter & Coates, 1885. 

Serialized in Golden Argosy, 1883. 
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HELEN FORD 
Loring, 1866(d). 

Subsequently serialized in Golden Argosy, 
1885-86, under the title “A Child of Fortune” 
and with Arthur Hamilton as the author. This 
is a clear indication that on at least a few 
occasions Alger made use of this pseudonym. 

HELPING HIMSELF 
Porter & Coates, 1886. 

Serialized in Golden Argosy, 1884-85. 

HERBERT CARTER’S LEGACY 
Loring, 1875. 

Serialized in Young Israel, 1875. 

IN A NEW WORLD 
Porter & Coates, 1893. 

Serialized in Golden Argosy, 1885-86. 

IN SEARCH OF TREASURE 
Burt, 1907. 

Serialized in Argosy, 1894, under the title “The 
Island Treasure.” 

JACK’S WARD 
Loring, 1875. 

This is a revised and substantially enlarged re- 
publication of TIMOTHY CRUMP’S WARD, 
and warrants being regarded as an original 
story, not a reissue title. 

Jacob Marlowe’s Secret 
A reissue title of $500. 

JED THE POORHOUSE BOY 
H. T. Coates, 1900(d). 

Serialized in Argosy, 1892. 

JERRY THE BACKWOODS BOY 
Mershon Co., 1904. 

The preface states that this book was “one of 
the few left by the late Mr. Alger at the time 
of his death. It was completed by him some 
years before he passed away, but, strange to 
say, was never put into print, even as a serial.” 
JOE'S LUCK 

Burt, 1887, Boys’ Home Library, No. 1 (paper). 
Serialized in New York Weekly, 1878. 

JOE THE HOTEL BOY 
Cupples & Leon, 1906. 

“One of the last stories penned by Horatio 
Alger, Jr.” Certainly very little of Alger is to 
be detected in this story which is safely to be 
attributed to Winfield. 

JULIUS 
Loring, 1874. 

Kit Watson’s Triumph 

A Street & Smith reissue title of THE YOUNG 
ACROBAT. 

LESTER’S LUCK 
H. T. Coates, 1901. 

Serialized in Argosy, 1893. 

LOST AT SEA 
Mershon Co., 1904. 

Perhaps the most un-Algerlike of the eleven 
“completed” by the Stratemeyer mill under the 
pseudonym Arthur M. Winfield. 

LUCK AND PLUCK 
Loring, 1869. 

Reported by Gruber to have been serialized in 
Ballou’s Monthly. I have been unable to verify 
this. 

LUKE WALTON 
Porter & Coates, 1889. 
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Serialized in Golden Argosy, 1887-88. 

MAKING HIS MARK 
Penn Publ. Co., 1901(d). 

Making His Way 

Reissue title of THE WORLD BEFORE HIM. 

MARK MANNING’S MISSION 
Burt, 1905. 

Serialized in New York Waverly, 1886, under 
the title “The Hermit’s Heir, or Mark Mann¬ 
ing’s Mission.” 

Mark Mason 

A reissue title of MARK MASON’S VICTORY 

Mark Mason’s Triumph 

Another reissue title of MARK MASON’S 

VICTORY. 

MARK MASON’S VICTORY 
Burt, 1899. 

Serialized in Argosy, 1892, under the title “A. 
D. T. 79” by Arthur Lee Putnam. U. S. Book 
Co. copyrighted this story under the serial 
title but apparently never published the volume.. 

MARK STANTON (Putnam) 

United State Book Co., 1890, Leather-Clad 
Tales, No. 25 (paper). 

MARK THE MATCH BOY 
Loring, 1869. 

Merchant’s Crime, The 

Reissue title of RALPH RAYMOND’S HEIR 
circulated by Trigg, a firm in some way con¬ 
nected with F. M. Lupton. Lupton who repub¬ 
lished RALPH RAYMOND’S HEIR, earlier 
put out by Gleason, also brought out a version of 
it under this variant title in “The Leisure Hour 
Library,” Vol. Ill, No. 201 (1888)— a 16-page 
brochure selling for 3c. 

NED NEWTON (Putnam) 

United States Book Co., 1890, Leather-Clad 
Tales, No. 24 (paper). 

Serialized in Golden Argosy, 1887, under the 
Putnam pseudonym. 

NELSON THE NEWSBOY 
Mershon Co., 1901. 

Another of the Winfield “completions”. 

NEW YORK BOY, A (Putnam) 

United States Book Co., 1891, Leather-Clad 
Tales, No. 30 (paper). 

Serialized in Golden Argosy, 1888, under the 
Putnam pseudonym and also, several years 
after its appearance as a book, in Army and 
Navy Weekly, Jan. 15, 1898, (Vol. I, #31), 
and ending in Half Hobday, March 26, 1898, 
(Vol. I, #8), under the title “Diamond in the 
Rough.” 

NOTHING TO DO (anon.) 

James French & Co., 1857(d). 

This long satirical poem is “dedicated to Wil¬ 
liam A. Butler, Esq., author of ‘Nothing To 
Wear.'” Although anonymous, it is certainly 
to be ascribed to Alger. In the same year four 
other anonymous works in the same general 
format appeared in New York. Although one 
has the identical title and has been confused 
by some with the Boston (James French) 
volume, it is a totally different work. None of 
the four is by Alger. They are: 

Nothing to Do, Wiley & Halsted, 1857(d), 
Nothing to Eat, Dick & Fitzgerald, 1857(d), 
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Nothing to Say, Rudd & Carleton, 1857(d), 
Nothing to Wear, Rudd & Carleton, 1857(d). 

Nugget Finders, The 

Changed title of an English reissue of IN A 
NEW WORLD “by H. Alger,” issued by John 
F. Shaw & Co., Ltd., London. The reported 
subtitle, “A Tale of the Gold Fields of Cali¬ 
fornia is surely surprising for this story of 
Australian gold fields and suggests a possible 
confusion with BEN’S NUGGET. 

NUMBER 91 (Putnam) 

Munsey, 1887(d), Popular Series for Boys and 
Girls, No. 5 (paper). 

Serialized in Golden Argosy, 1886. 

ODDS AGAINST HIM, THE 
Penn Publ. Co., 1890(d). 

Serialized in Argosy, 1889. 

ONLY AN IRISH BOY 
Porter & Coates, 1894. 

Serialized in New York Weekly, 1874. 

OUT FOR BUSINESS 
Mershon Co., 1900. 

Another of the completed-by-Winfield volumes. 
This was seemingly the first and carries an ex¬ 
planatory preface signed by Winfield. None¬ 
theless it doesn’t read like Alger. 

PAUL PRESCOTT’S CHARGE 
Loring, 1865(d). 

Alger’s second boy’s book. 

PAUL THE PEDDLER 
Loring, 1871. 

Serialized in Student and Schoolmate, 1871. 

PHIL THE FIDDLER 
Loring, 1872. 

The book that broke the back of the “Padrone 
system” in New York City and which led to 
the first measures for the protection by law 
of children. 

RAGGED DICK 
Loring 1868. 

Serialized in Student and Schoolmate, 1867. 
Alger’s most popular book, it is properly in¬ 
cluded in Grolier’s collection of the most im¬ 
portant books published in the United States 
prior to 1900. 

RALPH RAYMOND’S HEIR 
Gleason, 1869. Published under the pseudonym 
Arthur Hamilton and the rarest of the Algers. 
Subsequently reissued, under the name Alger, 
by F. M. Lupton Co., 1892. Like several others, 
of which the first editions are very rare, this 
is one of the easiest titles to pick up in reissues. 
I know of no copy of the Gleason first edition. 

RANDY OF THE RIVER 
Chatterton-Peck Co., 1906. 

The copyright to this volume was taken out 
by Stitt Publ. Co. in 1906. That same year the 
firm became Chatterton-Peck, and under that 
imprint the book was published. It is another 
of the Winfield volumes. 

RISEN FROM THE RANKS 
Loring, 1874. 

Serialized in Young Israel, 1874, under the title 
“Up the Ladder, or Harry Walton’s Success,” 
the title which had been anticipated for the 
book in Loring’s lists. 


ROBERT COVERDALE’S STRUGGLE 
Street & Smith, date uncertain, New Medal 
Library #555 (paper). 

Serialized three times in Golden Days, 1880- 
81, 1888, and 1904-05, under the title “Robert 
Coverdale,” it was apparently the last Alger to 
be published in book form. The exact date of 
Medal #555 is hard to determine. This par¬ 
ticular paperback is one of the rarest, far 
harder than many which appeared much earlier 
in the same series. It is definitely a collector's 
dream. 

ROLLING STONE, A 
Thompson & Thomas, 1902. 

Apparently reissued by them in the same year 
as Wren Winter’s Triumph. There is room for 
disagreement as to which of these titles ap¬ 
peared first. 

Serialized in Argosy, 1894, under the title “A 
Rolling Stone,” by Arthur Lee Putnam. 

ROUGH AND READY 
Loring, 1869. 

Serialized in Student and Schoolmate, 1869. 

RUFUS AND ROSE 
Loring, 1870. 

Serialized in Student and Schoolmate, 1870. 

RUPERT’S AMBITION 
H. T. Coates, 1899(d). 

Serialized in Argosy, 1891. 

SAM’S CHANCE 
Loring, 1876. 

SEEKING HIS FORTUNE (Alger and Cheney) 
Loring, 1875. 

Twenty-two dialogues (one-act plays for pri¬ 
vate presentation), the first by Alger, who 
edited the volume, the others by his sister, 
O(live) Augusta Cheney. A very rare book. 

SHIFTING FOR HIMSELF 
Loring, 1876. 

Serialized in Young Israel, 1876, under the 
title “Facing the World.” A totally different 
book from the one which appeared in 1893 
under this serial title. 

SILAS SNOBDEN’S OFFICE BOY 
Ogilvie, “Sunset Series,” date uncertain (pa¬ 
per). 

Serialized in Argosy, 1889-90. Commonly 
thought to be one of the very few serials never 
published in book form. The American Cata¬ 
logue (1900-05) prints several pages listing 
series put out by various publishers. SILAS 
SNOBDEN’S OFFICE BOY (with no indica¬ 
tion of author) is the 181st in the list of Ogil- 
vie’s Sunset Series. This series is a 12°, cheap 
pulp paper volume with yellow paper wrappers, 
and sold for 25c. U. S. Book Co. had filed the 
title “Silas Snobden’s Office Boy” for copyright 
Sept. 30, 1891, but without submitted tide page 
or subsequent publication. 

SINK OR SWIM 
Loring, 1870. 

Serialized in Ballou's Monthly according to 
Gruber. I have been unable to verify this or 
to add year. 

SLOW AND SURE 
Loring, 1872. 

Serialized in Student and Schoolmate, 1872. 
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STORE BOY, THE 
Porter & Coates, 1887. 

Serialized in Golden Argosy, 1883-84. 

STRIVE AND SUCCEED 
Loring, 1872. 

Serialized in Young Israel, 1872. 

STRIVING FOR FORTUNE 

Street & Smith, 1901, Medal Library #138 

(paper). 

Serialized in Golden Argosy, 1887-88, under 
the title “Walter Griffith” by Arthur Lee Put¬ 
nam. It was copyrighted by U. S. Book Co. in 
1892 under the title “Walter Griffith,” but ap¬ 
parently was never published by them. Street 
& Smith copyrighted it in 1901 and published 
it as the paperback Medal #138 as STRIVING 
FOR FORTUNE and (subsequently?) in hard 
covers as Walter Griffith, in both cases under 
the Alger by-line. 

STRONG AND STEADY 
Loring, 1871. 

Serialized in Young Israel, 1871, under the title 
“Paddle Your Own Canoe, or the Fortunes of 
Walter Conrad.” 

STRUGGLING UPWARD 
Porter & Coates, 1890. 

Serialized in Golden Argosy, 1886. 

TATTERED TOM 
Loring, 1871. 

The only Alger book (in the style of RAGGED 
DICK) with the “hero”, Tom, a girl. 

TELEGRAPH BOY, THE 
Loring, 1879. 

Occasionally referred to and perhaps reissued 
as The District Telegraph Boy. A totally differ¬ 
ent book from “The Adventures of a (New 
York) Telegraph Boy,” which was the common 
reissue title of NUMBER 91. 

TIMOTHY CRUMP’S WARD (anon.) 

Loring, 1866. 

In addition to the hard cover edition Loring 
issued it in paper covers in his Loring’s Rail¬ 
way Companion Series. It was subsequently 
rewritten as JACK’S WARD. A collector's 
dream—and despair. 

Tin Box, The 

Reissue title of FINDING A FORTUNE. 

TOM BRACE (Putnam) 

Street & Smith, 1901, Medal Library #122 
(paper). 

Copyrighted by U. S. Book Co., in 1892, but 
apparently not published. Serialized in Argosy, 
1889. 

Tom Brice (anon.) 

T. W. Strong, 1862. 

An 18-page paper. Probably not by Alger, but 
equally probably both known and utilized by 
him. 

TOM TEMPLE’S CAREER 

Burt, 1888, Boys’ Home Library, No. 7 (paper). 

Serialized in New York Weekly, 1879. 

TOM THATCHER’S FORTUNE 

Burt, 1888, Boys’ Home Library, No. 11 (paper). 

Serialized in New York Weekly, 1882. 

Tom the Bootblack _ 

Reissue title of THE WESTERN BOY. It was 
copyrighted by Ogilvie in 1880 under the title 
which was commonly used, Tom the Bootblack. 
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TOM TRACY (Putnam) 

Munsey, 1888(d), Popular Series for Boys and 
Girls, No. 10 (paper). 

Serialized in Golden Argosy, 1886-87. In 1889 
it was copyrighted by Frank F. Lovell Co. and 
issued as Leather-Clad, No. 21. and subse¬ 
quently in hard covers with John W. Lovell on 
the title page. In 1900 Street & Smith published 
it as Medal #51, still under the name Putnam. 

TOM TURNER'S LEGACY 
Burt, 1902. 

Serialized in Argosy, 1890. 

TONY THE HERO 
Ogilvie & Co,, 1880. 

Serialized in New York Weekly, 1876, under 
the title “Tony the Tramp.” 

Tony the Tramp 

Reissue (serial) title of TONY THE HERO. 

TRAIN BOY, THE 
Carleton & Co., 1883(d). 

Another case of printing by Carleton for Street 
& Smith (see THE WESTERN BOY). 
Serialized in New York Weekly, 1883; in Good 
News, 1891, under the title “Plucky Paul 
Palmer.” 

Trials and Triumphs of a New York Telegraph 
Boy 

Reissue title of NUMBER 91. 

Trials and Triumph of Mark Mason 
Reissue tide of MARK MASON’S VICTORY. 

TRY AND TRUST 
Loring, 1873. 

Serialized in New York Weekly, 1871, under 
the title “Abner Holden’s Bound Boy.” 

VICTOR VANE 
Porter & Coates, 1894. 

Serialized in Argosy, 1893. 

By error in American Catalogue (1890-95) the 
P&C volume is listed as “Victor Dane.” Collect¬ 
ors are advised to cease their search for this 
nonexistent item. 

WAIT AND HOPE 
Loring, 1877. 

Serialized in Young Israel, 1877, as two dis¬ 
tinct 6-part stories: 

(1) “Wait and Hope, or Ben Bradford’s Mot¬ 
to” (Jan.-June ), and 

(2) “Wait and Win, or Ben Bradford’s Suc¬ 
cess” (July-Dee.). When published in book 
form the two were combined as WAIT AND 
HOPE. 

This is a totally distinct story from that pub¬ 
lished by Burt as WAIT AND WIN. 

WAIT AND WIN 
Burt, 1908. 

Serialized in Golden Argosy, 1884, as “Work 
and Win.” 

Walter Griffith 

Reissue title of STRIVING FOR FORTUNE. 

WALTER SHERWOOD’S PROBATION 
H. T. Coates, 1897(d). 

Serialized in Argosy, 1890. 

WESTERN BOY, THE 
Street & Smith, 1878. 

One of the most perplexing items, and very 
rare. The volume carries the notice “Entered 
according to Act of Congress, in the year 1878, 


9 



by Street & Smith, in the office of the Librarian 
of Congress at Washington.” Spine of the vol¬ 
ume carries “American New Co.” A flyleaf 
gives name of “G. W. Carleton & Co., Pub¬ 
lishers,” with the notice that Street & Smith 
have made arrangements with Carleton for the 
latter to issue some of S & S’ serials from the 
New York Weekly. 

Serialized in New York Weekly, 1873. 

Work and Win 

Reissue title of WAIT AND WIN. 

WORLD BEFORE HIM, THE 
Penn Publ. Co., 1902(d). 

Serialized twice in Golden Days, 1880 and 
1896-97, under the title “Making His Way.” 

Wren Winter's Triumph 
Same as A ROLLING STONE. Apparently is¬ 
sued by Thompson & Thomas almost simultan¬ 
eously under both titles; subsequently by M. A. 
Donohue (from same plates) as Wren Win¬ 
ter’s Triumph.” 

YOUNG ACROBAT, THE 

Munsey, 1888(d), Popular Series for Boys and 

Girls, No. 8 (paper). 

Serialized in Golden Argosy, 1887. 

YOUNG ADVENTURER, THE 
Loring, 1878. 

Serialized in Young Israel, 1877. 

YOUNG BANK MESSENGER, THE 
H. T. Coates, 1898(d). 

Serialized in Argosy, 1896, under the title “A 
Cousin’s Conspiracy.” 

YOUNG BOATMAN, THE 
Penn Publ. Co., 1892(d). 

Serialized in New York Weekly, 1884. 

YOUNG BOOK AGENT, THE 
Stitt & Co., 1905(d). 

“completed by Winfield.” 

YOUNG CAPTAIN JACK 
Mershon, 1901. 

Another of the Winfield Algers. Mayes’ casual 
reference to it as written “fifteen years later” 
(pp. 93f.) would date it 1878, which is utterly 
improbable. This is one book with which Alger 
almost certainly had nothing to do. 

YOUNG CIRCUS RIDER, THE 
Porter & Coates, 1883. 

YOUNG EXPLORER, THE 
Loring, 1880. 

YOUNG MINER, THE 
Loring, 1879. 

YOUNG MUSICIAN, THE 
Penn Publ. Co., 1906(d). 

Serialized twice in Golden Days, 1881 and 
1898-99. 

YOUNG OUTLAW, THE 
Loring, 1875. 

YOUNG SALESMAN, THE 
H. T. Coates, 1896. 

Serialized in Argosy, 1894-95. 

ALGER BYPRODUCTS 

In addition to the above list which seeks to 
include all the published Alger books, with all 
the known variant titles which actually ap¬ 
peared, there were three other book-length 
stories which, while serialized, apparently never 
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appeared in book form. Naturally the collector 
will want them too. They are: 

“Cast Upon the Breakers” (Putnam), Argosy, 
1893 (May 27-Aug. 19). 

“Fancy of Hers, A” Munsey’s Magazine, March, 
1892. This twelve-chapter story may conceivably 
have been subsequently somewhat rewritten and 
published in book form under a different title. 
“Marie Bertrand, or the Felon's Daughter,” 
New York Weekly, 1864 (Jan. 7-Feb. 4). 
“Interesting Story.” Some collectors have 
sought for this because in the United States 
Catalogue (1902-05) there is the entry “Inter¬ 
esting Story, Medal Library, No. 302, 10c, 
Street”. This descriptive, “An Interesting 
Story,” was frequently used by Street & Smith 
in advertising forthcoming issues for their 
Medal Library before they had decided which 
story to use. In this case (#302), it turned out 
to be THE YOUNG SALESMAN.lt is safe to 
say that no Alger was ever published carrying 
this as a title. 

No attempt has been made to include in this 
check list the long list of Alger’s short stories 
and poems. 

For convenience I am listing thirteen titles in 
the list which stands at the end of Mayes’ vol¬ 
ume, which may safely be labelled “ghosts” and 
deleted from want lists, as there is no evidence 
that any of them were ever used as actual titles 
for Alger books: 

Ben Barton’s Battle 
Cal Cooper’s Triumph 
Frank Starr’s Purpose 
Hobart the Hired Boy 

The Last Word. Perhaps a confusion with 
“Last Words”, a poem appearing in Pen Pictures 
of the War . 

Making of a Man, The. An Oliver Optic 9tory 

published in Street & Smith’s “Alger Series.” 

Ned Nestor’s Plan 

Plan and Prosper 

Sandy Stone 

Toward the Top 

Up the Ladder. See my note on RISEN FROM 
THE RANKS. 

The Young Entertainer 

The Young Soldier. Confused with YOUNG 
CAPTAIN JACK? 

-AB QUOTE- 

Why not Horatio Alger, Jr.? 

RAGGED DICK, Alger’s best known work, is 
included in the Grolier collection of the 100 
most significant books published in this country 
before 1900, and his name is known to three 
generations of Americans. Indeed, 'tis said that 
more books by Horatio Alger, Jr., have been 
sold than of any other author, living or dead. 
Some put the figure as high as 300 million, 
others hold it down to a mere 100 million. 

The acquisition of a complete set of Alger first 
editions should represent a worthy challenge 
to any collector. The books are available, but 
hard to find. As far as is known, no collector 
possesses a complete set. The Library of Cong¬ 
ress does not have one. 

—Frank Gruber in the Nov 13, 1948 AB 

Cite AB July 6-13, 1959 



Rate Sheet for 
Advertising in 
The Specialist 
Book Trade Weekly 



Display Advertising Rates to Publishers of New Books 


1 Pag© (8"x5").$60. 

Page (8"x2Vi" or 4"x5") $35. 

V* Page (4"x2Vi" or 2"x5") $17.50 


Inside back cover $65 - Back cover $75 
Inside front cover $85 

Discounts of 10%, 15% and 25% if ad is 
used 12, 24 or 48 times a year. 


Display Advertising Rates to Booksellers Only 



1 time 

12 times 

24 times 

48 times 

1 Page (8"x5"). 

.45.00 

40.50 

38.25 

33.75 

Vs Page (8"x2 , /i" or 4"x5") ... 

.25.00 

22.50 

21.25 

18.75 

V* Page (4"x2'/a" or 2"x5") ... 

.12.50 

11.25 

10.60 

9.35 

1 Inch (l"x2V4") . 

. 3.50 

3.15 

2.90 

2.60 


Full Page of Classified BOOKS WANTED or FOR SALE 

(5"x8" with special head and about 140 lines, about 40 characters to line) 

BOOKS WANTED: Open to Booksellers, Publishers and Libraries 
BOOKS FOR SALE: Open to all with offers of 

single copies of old and rare books 

(Above rates to the antiquarian and specialist book trade subscribers only) 

Classified BOOKS WANTED or FOR SALE 

Alphabetically arranged by name of advertiser in the "Antiquarian 
Book Exchange" Section. Name and address in bold face in two 
lines and must be same as on subscription, or non-subscriber rates 
(25c a line) will be charged. (About 40 characters to a line). 


15 * a line 

(To Subscribers) 




ANTIQUARIAN BOOKMAN: The Specialist Book Trade Weekly 
BOOKMAN’S YEARBOOK: The Specialist Book Trade Annual 
BOX 1100, NEWARK 1, NEW JERSEY © MArket 44454 


Cite AB July 6-13, 1959 


95 












Pig — THE SPECIALIST BOOK TRADE WEEKLY — 

FOR ALL BOOKMEN: DEALERS AND SCOUTS, LIBRARIANS 
AND COLLECTORS, PUBLISHERS AND EDITORS 


\nti 

HB 


tiquartan 

bookman 


Follow AB, and keep in touch with 
what’s going on in this specialist book 
field throughout the world. Discover the 
many services of AB, its regular depart¬ 
ments, trade news, book notes, sales 
tips, new promotion ideas, reference 
lists, and a host of special features for 
every bookman. 

Booksellers have found that AB’s com¬ 
plete coverage, from 4900 to 5500 for 
special issues, brings them greater re¬ 
turns on ads. at low cost of 15c a line. 


librarians, collectors, editors, research 
workers in the literary field—all book¬ 
men look to AB for important news 
on out-of-the-way books and events, 
nowhere else available. 

Publishers of better books, specialist 
works, and items for collectors, can take 
advantage of this concentrated audience 
at a low rate of $60. for a full display 
page, $35. a half page, $17.50 a quarto 
page. Key your ad, check your returns 
from this unique specialist book field! 


—To: ANTIQUARIAN BOOKMAN, Box 1100, Newark 1, N. J 


□ I AM ENCLOSING $8.00 FOR A YEAR'S SUBSCRIPTION TO: 

ANTIQUARIAN BOOKMAN: The Specialist Book Trade Weekly 

□ DOMESTIC FIRST CLASS MAIL: $20.00 A YEAR 

□ DOMESTIC AIR MAIL SERVICE: $30.00 A YEAR 

□ FOREIGN AND CANADIAN SUBSCRIPTIONS: $9.00 A YEAR 


NAME ... 

ADDRESS ... 

CITY . ZONE. STATE.. 

□ I AM A NEW SUBSCRIBER. SEND ME MY FREE COPY 
OF "THE AB BOOKMAN'S YEARBOOK" (LIST $3.00) 









